DI1Y lifestyles? health, lifestyle media and the reflexive consumer

This paper emerges out of research | conducted on how young people use the internet
to access health-related material. It examines a range of commonsense assumptions
surrounding lifestyle advice media today in relation to media consumption and, in
particular, the notion that media users can be ‘empowered’ through information,
access and choice. Discussing the growing emphasis within popular advice culture on
‘DIY” models of selfhood and citizenship, the paper seeks to complicate
individualistic conceptions of lifestyle consumption and choice through highlighting
the ways in which “traditional’ forms of social identity (in particular class and what |
term “health habitus’) continue to play an important role in shaping people’s

experiences and perceptions of health and self-care.
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